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Missoula Generations: How Different G enerations of Missoulians View Life 
in the Garden City and Big Sky Country
Director: Dennis L. Swibold
Generational theory— the idea that the social and cultural events we 
experience in youth shape our outlook and attitudes of adulthood—formed the 
basis of this professional project. We were— and still are— afloat in a s ea  of 
cultural, financial, political and personal events that tweak our worldview. 
Generational theory is a fairly recent concept, but its new ness m akes it no less 
valid.
This work exam ined how four generations of Missoulians differed in their views 
of the economy, society, family life, education and the environment. I interviewed 
15 Missoulians and one W estern Montanan for the project—four from each 
generation—and wove their com m ents into five stories. The final project 
appeared a s  a  special tab in the Missoulian on March 7, 1999 as  the first 
installment of the paper’s  "Celebrate 2000” series.
The interviews and resulting stories showed that, for the m ost part, each 
generation tended to mirror the values and beliefs which generational theory 
authors William S trauss and Neil Howe, d iscussed in their 1997 book The Fourth 
Turning. For example, the m em bers of Generation X I Interviewed dem onstrated 
a characteristic cynicism for life and work and a  belief that they had only 
them selves to depend on. On the other hand, their older counterparts, the Baby 
Boomers, maintained a more optimistic outlook on life and the opportunities 
available to them.
There w as one place w here all interviewees’ opinions appeared to converge: 
sheltering Montana and Missoula from the flux of immigrants from other states. 
Preserving the s ta te ’s high quality of life w as a  priority they all agreed on.
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Chapter 1
Foreword
For a  lot of us, the m ost dreadful words we ever hear are, “You sound 
just like your mother (or father).”
Often, we have spen t a  good portion of our life attempting to distinguish 
ourselves from our parents. Yet a t som e point—and often to our frustration—we 
discover we c an ’t shake  the  habits, behaviors and values learned at our 
paren ts’ feet.
Yes, we often grow up to be like our parents, but not in every way. It 
w asn ’t just our paren ts who influenced our thoughts and behaviors during 
those  formative years, say  William S trauss and Neil Howe, authors of the book 
The Fourth Turning.
W e w ere— and still are—afloat in a  s e a  of cultural, financial, political and 
personal even ts that tweak our worldview. S trauss and Howe’s generational 
theory—the idea that the social and cultural events we experience in youth 
sh ap e  our outlook and attitudes of adulthood— is a fairly recent concept. Yet its 
new ness m akes it no less  valid.
Advertisers rely on generational theory heavily to target specific age 
groups of consum ers. Mike’s late-90s m agazine advertisem ents w ere a 
calculated cam paign to appeal to G eneration X ers’ resistance  to being 
stereotyped or targeted, say  J. W alker Smith and Ann Clurman, authors of the
